
 
Complete Contact Information:  
Elijah Lawson,  543 N. 82nd  Street.     Seattle WA, 98103  206-484-8281 
Email:  elijah@prophet-productions.com 

 
BB-RSDA Strategy: 

o Marketing/Promotion- Develop and implement long-term marketing plan 
for the regions seafood products that emphasizes high quality products 
and resource sustainability.  

o Assess potential for collaboration with other seafood marketing programs 
to increase impact.  

o These films will give consumers a window into the world of salmon fishing 
in Bristol Bay. This accessibility in turn shows consumers that local 
businesses are all small family run operations providing the world with a 
sustainable natural food source. These short films will be an insightful 
view into a complex and fast paced industry that employs thousands of 
people from all over the country. 
 

Problems Addressed:   
I have not seen any videos (or films) that demonstrate the objective I’m going for: 
increasing the positive identity of our fishing industry through film and to promote 
and expose Bristol Bay and the individuals who fish there. The goal, once the 
videos have been produced, is to use them commercially to promote our 
industry.  
 
Proposed Project:   
Bristol Bay Alaska, 1875 small business owners, feeding the 
world! 
 
My strategic objective is to make three short films profiling three family run Bristol 
Bay operations. These films will focus on some very interesting people who work 
in a beautiful but sensitive environment. I want to highlight the fact that just about 
every boat on the water is a small mom and pop operation that provides a 
valuable food product to the entire world.  

 
The main goal of this project is to generate exposure to Bristol Bay, its salmon 
fishing, and its fleet. Every face is the fishermen’s brand. If we show personal 
stories about our fishermen, people will connect with what they do for a living. 
High end HD quality films will be set to music and will demonstrate the kind of 
small businesses we run. They will promote our fishing industry while giving 
people an insight to what we do and how we do it. When I tell people I’m a 
commercial fisherman in Bristol Bay, Alaska, usually the first word out of their 
mouth is “Deadliest Catch”. This is not the image I want used to promote our 
industry. We fish in a beautiful, majestic, unique place. I want to show this. I don’t 



want to highlight crewmen fighting on the boat, or skippers yelling at their crew. 
I’m more interested in showing our watershed and families who work together to 
earn a living while feeding people all over the world.  
 
The videos would highlight fishing as a trade and talk about the unique 
opportunities that commercial fishing provides employees. It would explore the 
incredible responsibilities that you have working on a boat. You are the first mate, 
cook, fish picker, skipper, mechanic, and problem solver. I would like to discuss 
how these opportunities have forged the individual’s lives in Bristol Bay but also 
at home. How fishing affect us in a unique way. 
I want to do this  by profiling three families with multi-generations as their crew. 
To present families that reveal  a cross section of residents and non residents. 
Families from Alaska and families from the west coast. The short films will be 
stylistic in nature and more like commercials than plot based films. They may be 
as short at 2 minutes but no longer than 5. I want to shoot slow motion footage of 
picking fish, working on nets, and scenes of the Bay. I’m not interested in talking 
head interviews, the narratives will be driven by the voices of the families. I want 
to have relaxed talk with the characters while they go about their work on the 
boat or around the boatyard. I see some stylized shots of families sitting in front 
of their boats as the camera pans slowly past them. I would like to see timelapse 
footage of our gorgeous sunsets. We have such nice light in the summers, we 
can use it to our advantage to shoot some very nice scenic footage 
 
I’ve spoken with two different families who have agreed to participate in this 
project.  
 

o Guy Piercy- F/V Catherine B. Guy has fished in Bristol Bay for over 35 
years. Started fishing in 1978 with his girlfriend, now wife, in a skiff. 
Katherine, his daughter started fishing when she was 9, and fished almost 
every year, and now she’s 29.  She worked her way through college 
fishing on her dad’s boat. Katherine’s fiancé also has been a crew 
member in past seasons. Guy lives in Washington State in the winter.  

 
o Megan and Tim Gervais F/V Sea King and Dream Boat. Megan and Tim 

own two boats in Bristol Bay and have two kids with a third on the way. 
I’ve seen Megan in the boat yard the last two years with an infant strapped 
to her while she works hanging gear.  Megan started fishing in Prince 
William Sound in 2000 then moved to the Bay in 2006.  Megan and Tim 
own a house in Ruby on the Yukon River. Ruby is also the name of their 2 
year old daughter. Gus is their 10 year old son. Gus started fishing when 
he was 5.  

 
o I would like to include one more family. Ideally it would be a native family 

from the Dillingham area.  I’m still actively looking for the right family.  
 

o As well as these three productions, I would like to get as many 



fisherpersons as I can to finish this sentence while looking straight into the 
camera; I fish because…. 

 
 I envision shooting as many as 15 or 20 of these pieces and editing 

them together  as if they are blended together. This piece could be 
a stand-alone piece, a bumper for the beginning of the films, or 
could be used at the end of the films. I like this concept because it’s 
a nice way to include  large numbers of individuals without too 
much preproduction planning.  By involving more members of the 
BBRSDA , this concept will generate enthusiasm and create a buzz 
around the project.  

 
Tentative Filming Schedule  
 
June 6 - Camera and sound man arrives in Dillingham. I plan on arriving in 
Dillingham a week before the film crew shows up. Shoot scenics of Dilligham that 
evening.  
 
June 7 and 8 - Start filming with the first family. 
 
June 9 and 10 - Film second family. 
 
June 11 and 12 - Fly to Naknek to Film with the third family. Shoot scenics on the 
way to Naknek from the plane. Shoot the 11th and 12th in Naknek.  
 
June 13 – Shoot more scenics of Naknek, try and get a skiff to take us up the 
river for more scenics.  
 
June 14 - Return to Dillingham. One of the two days that we shoot with the 
families will hopefully be on their boats. Shoot scenics that day in and around 
Dillingham. Take a trip up to Lake Aleknagik  to shoot scenic footage. 
 
June 15 – Crew flies home. I can produce a more in depth shooting schedule 
once I find out the families schedules.  Right now I don’t know when they will 
arrive in Dillingham for preseason boat work. 
 
Proposed shot list: 
 
• Slider shot of family portrait slow motion stylized.  
• Walk up look into camera, extreme close up with rusty container  
 in the background-slider 
• Footage of net work close up and slowmo-slider-evening-timelapse 
• Slider close up on face pull out to reveal photos as a kid on boat 
• Work on engine 
• Welding work 
• Bottom work 



• Electronic work 
• Boat Launching 
• Go Pro camera on bow 
• Sunsets, timelapse 
• Cannery footage scenics 
• Fly over of the Bay, helicopter or plane 
• Fishing footage, slow mo 
• Audio recordings of fishing crew while hanging out 
• Slider down side of boat while looking in the window. 
• Fisheye lens for interior of boat 
• Delivery footage 
• Fish in hands of fishermen, straight to camera 
• Throwing the buoy 
• Boat to boat footage 
• Silhouette sunset footage of boats on anchor 
• BBQ in the boat yard footage eating salmon 
• Kids at play on or around the boat 
• Scenics of  Dillingham and surrounding area 
• Naknek scenics 
 
 
Anticipated Results:   
I’m hoping that these films we will be seen by thousands of people around the 
world. I want people to understand what we do and how we do it. I’m interested 
in showing people our process that we undertake to bring this amazing product to 
their table. While showing this process, I want to personalize the fisherperson’s 
involvement in our industry. It is a national trend to support sustainable food, and 
it makes sense. I want these films to show our Triple Bottom Line. Once the 
public sees what we do and really understands our work, people will start to care 
about the individuals that we film.  
 
Benefits to the Driftnet Fleet: 
The benefits to the fleet will be the recognition they get from the public. I hope 
people will buy more of our fish because they care about what we do and want to 
support small business.  
 
Measure of Results:  
There are many options for marketing these films. Where they can show partially 
depends on the budget we have for marketing. Here is a list of  marketing 
possibilities  

o Online, at the very least, we will show these films on the BBRSDA website 
and many other websites related to Bristol Bay and Commercial fishing.  
Through public access TV, contact the Alaska public access station. This 
is a great way to get free advertisement.  Advertisements on Airlines, 
video kiosk at airports, and advertisements on local or national TV. There 
is also a possibility of starting our own YouTube channel. Connecting with  



Alaska Travel and any Alaskan tourism bureaus will also be a possibility. 
These films could also play at the BBRSDA’s booth during conventions 
and they may be used by the fish companies to promote their product.  

o I also envision these films being used by the BBRSDA as promotional 
tools to educate and inform people of the role of the BBRSDA and will 
represent who the members are. 

o We can measure the results with online tracking to see how many people 
watch them.  

 
Budget: 
I am asking for a total of $27,100 from BBRSDA to produce three stand alone 
films, roughly two to five minutes for each film.  We will film three different 
families for two days with each family. I am asking for two days to shoot scenics 
of Bristol Bay for a total of 8 shooting days. At $2000 per day for a total of 
$16000 for the shooting costs. The production cost include all the gear needed to 
film an HD quality production.  A crew including a camera man, a sound man, 
and a producer/director. The sound person can also act as a second camera 
person and digital media downloader. The Producer/director will also shoot 
behind the scenes photography stills. Since it’s such a small crew, everyone will 
be wearing multiple hats. Editing time for these three videos could be as much as 
20 hours per segment, this depends on how many minutes we decide the final 
piece will be. I think we could edit the three pieces in roughly 60 hours. This 
includes the encoding of all the footage, typing out transcripts, putting together 
proper titles, a graphics package and then posting the final pieces to a website to 
view. The total editing budget is $6000. For flights for the crew from Seattle, I 
estimate would be $1200 per person. A total of $3600. Flights from Dillingham to 
Naknek round trip are roughly $300 per person, a total of $900. I’m hoping to 
make a connection with someone who has a plane so we can shoot specific 
scenics from the plane while taking us to our destination. This might also save us 
some money.  
 
Because of my connections in the film community, I am able to keep the costs of 
the production down while putting together a very professional team with the best 
gear available.We will be shooting on HD cameras, and slow motion cameras, 
with a super high end lighting package. The image quality of our videos will be 
high enough resolution that we will be able to use screen stills if we need images 
for press releases or any other related media use.  I will be responsible for 
housing, food, and any of the daily expenses while in the Bay with the crew. I can 
waive costs like overtime pay and extra equipment charges as well.  Since I am 
directing and producing, I will be donating my time to the production as 
producer/director. I will arrive a week earlier to Dillingham prior to my crew. I will 
use the week for pre-production work: look for locations, talk with the families and 
further plan for the shoot. I’m trying to plan the shoot while keeping in mind that 
everyone is trying to prep their boats for the fishing season. I want to film during 
this time but I am aware of the time it takes to get your boat ready for the season. 
I think this schedule allows our characters to work while we film them and not be 



too distracting. With that said, if we are not able to get all the footage we require, 
I would consider flying up my camera man at the end of the season to shoot 
additional footage for a short period of time. I will fly home from Alaska at the end 
of July and will able to start editing then.  I would like to have a rough cut put 
together by the middle of August. 
 
Additional Information: 
As you know I am a fisherman myself. I don’t see a conflict producing these films 
and getting ready to go fishing. I’m confident that with the proper planning I can 
get it all accomplished. However, I also fish for my livelihood. If some unforseen 
issue arises with my boat or fishing business, I will have to prioritize and deal 
with my boat issues first.  
 
Bristol Bay could really use some films that highlight it’s positive atributes. I’m 
really looking forward to combining my skills from two careers I love to produce a 
project that could have a postive affect on Bristol Bay. I grew up fishing and want 
to have my kids on my boat fishing with me in the future.  
Thank you, 
 
Elijah Lawson 
 
 



BBRSDA VIDEO PRODUCTION BUDGET   

  
  
Prepared for: BBRSDA    
Prepared by: Elijah Lawson    
Feb 18, 2013    
  
  
CORE TEAM    

Producer/Director-Elijah Lawson    
Director of Photography-TBD    
Sound/second camera/field producer - TBD    
  
PRODUCTION – TRIPS    

Director of Photography 2 travel days at $400/day $800.00  
 8 shoot days at $600/day $4,800.00  
Sound op w/gear, second cam, field producer 2 travel days at $400/day $800.00  
 8 shoot days at $700/day $5,600.00  
Camera package  8 shoot days at $700/day $5,600.00  
2 Gopro pov cameras  $0.00  
Computer for file backup  $0.00  
external hard drives  $0.00  
Airfare Seattle to Dillingham 2 flights at $1300 $2,600.00  
Airfare Dillingham to King Salmon 3 flights at $300 $900.00  
TOTAL PRODUCTION TRIPS  $21,100.00  

  
  
PRE-PRODUCTION AND PRODUCTION    

Producer/Director/Writer (Elijah Lawson) 7 days at $800/day $5,600.00  
TOTAL PRE-PRODUCTION AND PRODUCTION $5,600.00  

  
POST PRODUCTION    

Editor/Designer/Motion Graphics  $6,000.00  
includes edit system    
TOTAL POST PRODUCTION  $6,000.00  

  
ADDITIONAL EXPENSES IF BUDGET ALLOWS   

Camera Man at End of Season 2 travel days at $400/day $800.00  
 4 shoot days at $600/day $2,400.00  
Camera package  4 days at $700/day $2,800.00  
Airfare Seattle to Dillingham 1 flight at  $1300 $1,300.00  
Charter Plane or helicopter for one day to shoot aerials 1day at $1500 $1,500.00  
Underwater footage of salmon up the rivers  $1,000.00  
Footage at Brooks camp of the salmon from the air  TBD  
Needle drop fees - music and EFX  TBD  



 
 
 

 
 

Original Score  $1,000.00  
TOTAL ADDITIONAL EXPENSES  $10,800.00  

  
  
TOTAL PRODUCTION - TRIPS  $21,100   

TOTAL PRE-PRODUCTION  $5,600   

TOTAL POST PRODUCTION  $6,000   

subtotal  $32,700.00  
minus donated production costs  $5,600   

TOTAL  $27,100.00  

    

    

TOTAL ADDITIONAL EXPENSES  $10,800   


